


Expert care from a friendly,
internationally trained,
English-speaking

dentist

Pe =

Naka-ku, Ishikawa-cho 1-13-5
Mamebun Bldg 3F (above HAC)
045-664-4618

www.nakamaru-dental.jp

UCLA Cert:ﬁed

English Speaking Attorney
In Kawasaki City

(next to Tokyo & Yokohama)

Legal service in English
on cases related to Japan
Kei Sumikawa (Attorney at Law)
web@smkw.biz https://sumikawa.net/

TEL: 044-276-8773
Member of the Kanagawa Bar Association
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Sumikawa Law Office
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Produced by
U. S. M. Corporation

Bankokubashi SOK0#104, 4-24 Kaigandoori
Naka-ku YOKOHAMA 231-0002

Made in Nippon
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ENGLISH=SPEAKING TAX ACCOUNTANT

SHIMIZU

TAX & ACCOUNTING

Tax Consultation, Preparation & Refunds
Bookkeeping * National Tax Agency Representation

JAP ANESE_AND INTERNATIONAL RESIDENTS WELCOME

KAZUTOMO SHIMIZU

kazutomo.shimizu@jasper.dti.ne.jp
http://www.shimizutaxattorney.com/

‘045736571938

YOKOHAMA’S
LEGENDARY
SASHIMI
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Yokohama

Naka-ku, Yoshida-machi 2-3
045-251-2271

MON-SAT 11:00~21:00 (L.0. 20:30)

045-264-4961
5-63-1, SUMIYOSHI-CHO, YOKOHAMA-SHI, KANAGAWA-KEN
MON-FRI: 17:00 TO MIDNIGHT

SAT, SUN & JAPANESE HOLIDAYS: NOON TO MIDNIGHT
**LAST ORDER: FOOD 22:30/DRINK 23:30 DAILY

Homepage: www.bairdbeer.com n r—J
9

E-Mail: bashamichi-tap@bairdbeer.com
2 For more info visit www.yokohamaseasider.com

Home Delivery
A"!- e Service Available
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Online Store

Store Locations
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(Food & Time Isetan M)




LERECEOHOEMVEHE

For advertisment and other inquiries email

info@yokohamaseasider.com

18 Yamashita-cho, Naka-ku
164~

Yokohama’s
Original
HOMETOWN
BREWERY

SINCE IWN NAKA-KU, SUMIYOSHI-CHO 6-68-1

Phone: 045-640-0271 Pub Hours:
Weekdays: 6-11pm, Weekends, 1-11pm
www.yokohamabeer.com

LI yavT

Japan’s California Wine Experience
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Quality Wines and Music, California Style
SATNDR - TAYN— - RhIYayF

Tomet
Wine
Club

Tomei's 71>~ 57
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Wine Club Membership Available

11:00-19:00 (closed Mon)
8
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Finally, we’ve emerged from the worst of the pandemic. Let’s
hope the public health situation stays under control-most health
experts seem to think we’re on top of it. We know it’s been a relief
to local businesses, especially those subject to the emergency
orders that limited business hours and alcohol sales. We hope this
promising return to normalcy soon includes more public events,
too. We really miss carefree community gatherings. We realize the
winter may bring challenges, but we remain positive for the future.
Please help us support local businesses and cultural endeavors. Be
a customer or patron! Yokohama thanks you.

Visit us on the web at

www.yokohamaseasider.com
Follow us on Facebook, Twitter & Instagram

G www.facebook.com/SeasiderMagazine
O @YokohamaSsdr
@yokohamaseasider

Publisher Editorial Hait
Bright Wave Media, Ry Beville Bright Wave Media
Inc. Misato Hanamoto

Akiko Ishikawa 231-0063 Yokohama,
Cover Moemi Abe Naka-ku, Hanasaki-cho
Chocolab's onsite Brian Kowalczyk 421
shop Miki Matsui Noge Hana Hana 2F
(photo: Ishikawa) Mai Furukawa (Appointments only)
Design Copyright 2021
Matthew Gammon
The contents of The Yokohama Seasider M; Py No part of may be copied, distributed or reproduced in any form

without the written consent of Bright Wave Media. herein are not e by the publisher. We are not responsible for
the quality or claims of advertisers. YSM s available at roughly 500 locations. Except for ads, and unless noted, none of the content in the Yokohama

Seasider Magazine s paid publicity. We feature information we think is important.
(vrronme@®) Vm
I {EETM

COERIIE. EIRIADIEN “ LA
UBAIILTERT. oo
FSCOHRMEBAEME. / 2VOCA ¥+ (REFRAAI0%) LEOREAHL NS TRIRRCERINLT Y- TUS TV IRE
THRICT MBFERCSVTRETZCO2RTEN—R A Ty b (1) LI [CO2E¢ MR TERILTLET,

\171

FSC Fsc* 0009309

For more info visit www.yokohamaseasider.com 3



EEDRBBRBEIICLDEZRISNZIBMLDOERKEZL
TCINFTOE#REZBL.Za—/—IxbisLieHmBaOr-vq)L
R ARDEICENTE WV 5D BB EZRRLTOKHEME . SHM
ANDBIFINETICBRVIZFLE FoTVB. DD TCEAVERDAL
ZROECEBIF. SEDBELVEDIE>Tc. ZORTICEERIBST
ARAEERORETS 3OS RIE SHRAMORMEED L CHIBRE
ZEZ. TORiELDEENICHENEAAATIKILICENZERE
=5

' 3OS RRRDOPEIE(56)IE. 29RDEICEN L ED 7 &
FaEh ol NE—BDRAZBEFIRAAZ LABTEZZITBH T,
FEDSIFRICOVTLOMDEZZLSICEDNT WS R FEF
13 2EHVEDMFDRRISAZE L EEH L THEVEZHO. @
W EZEZ W EZRIFNUSEERL . 2SS DFEBEOEBTIETIEL
W MBEIFAHEZISNEBWV.EXSNZDIEENEE LFRIEITTH
BICENETRITELLTEOH TESHZ36/R CEH D DR ZT S,

| CNFTOAF LR BEFETIIBLFLHUBITHREZELESE

U BB GEEICDVWTREAR. EHILERZITO 2B ZRUT-REIE

NERCEAGH L EEORIIVIERFS TV EWVS,
BOFADREVEF L ARISHIRIZNIRATTEREALL
TeARR ZDOEADNVWHIRIFEHEOREN L B>TWEIFESET

4 For more info visit www.yokohamaseasider.com

In recent years, rapid climate change has contributed to a number
of natural disasters and COVID-19 has upended conventional wisdom,
ushering in conditions that many accept as a new normal. Now more
than ever people recognize the need to come together and help each
other overcome problems of the modern age. Understanding the needs
of people with disabilities is as important now as it’s ever been. Exem-
plifying this, Yokohama-based company Chocolabo is dedicated to a
forward-thinking, diverse workplace that proactively incorporates the
skills of this underutilized segment of our society.

The president of the company, Noriyuki Ito, now in his mid-50s, be-
came the father to a son with a disability when he was in his late 20s.
Soon after his child enrolled in a special-needs school with a twelve-
year program, discussions with a guidance counselor there had him
thinking well into the future. The reality of what people with disabilities
face when eventually seeking employment and the difficulties that his
son would need to overcome in the workforce became evident to him.
When he learned that the monthly wage was much lower than that
of other workers, he felt that something absolutely had to change. He
decided to take action and has expended an enormous amount of en-

ergy to effect that change. Discussing his views, he asserts, "The past




CHOCOLABO President Noriyuki Ito
and Director of Customer Satisfaction Ryota Komatsu
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cannot be altered. The only thing | can do is improve myself personally

and work toward a better future." At the age of 36 he decided to leave

behind his job as a bank employee. Instead of the work-obsessed life he

had been leading, he prioritized spending time with his children while

learning about entrepreneurship with an eye to the future. He took a

better-paying job at a foreign-affiliated company in order to accumu-

late savings so he could launch his own business when the timing was

right.

Driven by a deep love for his son and, at the same time, anxi-

ety about the future, he was determined to change the status quo. Ito

launched Chocolabo in 2012. The name of the company derives from

a combination of "chocolate", "laboratory", and "collaboration". The

aim was to highlight collaboration between people with disabilities
and those without. All of the employees accept that it’s quite normal for
each of them to be different in some way. Backing this concept, Ito has
surrounded himself with a variety of business professionals who have
diverse backgrounds and express a desire "to draw upon the knowl-
edge they have personally acquired to give back to society in a more
visible way". These individuals lend substantial support to the Choco-
labo cause.

As its name suggests, the store specializes in chocolate. Ito has in-
vested a lot of time in researching cacao, the base ingredient for choco-
late, including overseas training. The product quality is high and choos-
ing the correct type of cacao to produce a certain flavor is important.
For chocolate fans, trying to choose a product or find the right gift from
the nearly endless varieties in the store is challenging and fun at the
sametime.

After visiting the shop, we were permitted to observe the chocolate
production process on the shop floor, and it was clear that all of the
workers, regardless of having a disability or not, were equally consid-
ered professionals. All were making the most of their respective spe-
cializations, creating everything with care by hand. The manufacturing
area, online sales department, and store are all in close proximity to
each other, but in separate buildings. For visual learners, this eliminates
the distractions presented by a large facility with every department un-
der the same roof. Thus they can concentrate on their tasks much more
efficiently.

The universal, unshakable bond between parent and child has led
to Ito’s clear vision and corporate philosophy. It’s his hope to translate
what he has accomplished in integrating people with disabilities in his
own business into a greater understanding in society as a whole. Ito
says with a smile, "l hope that one day we can realize a society where
the word 'normalization' itself is non-existent." We were particularly im-
pressed by the diligently working staff at Chocolab. It was evident they
enjoyed their work and clearly took pride in it. The respect all employ-

ees had for each other was also evident-a clear reflection of Ito’s vision.

Note that in April of this year Chocolabo opened a new store on the first
floor of Landmark Plaza making their products more easily accessible.

For more info visit www.yokohamaseasider.com 5
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Hours M-~F 17:00~22:30 (L.O.) Tel
Closed Sat/Sun

Text & photos by Brian Kowalezyk

045-633-2627
(res. req’d, in Japanese only)

The narrow back streets of Bashamichi are filled with an array
of small, charming izakaya and eateries. Quaint sake bar Hozuki is
the perfect choice for anyone looking to take a sake voyage through
Kanagawa prefecture without leaving the confines of Yokohama. As far
as we’re aware, Hozuki is the only izakaya in the city that curates sake
from all thirteen of Kanagawa’s sake breweries.

Amiable proprietress Shiho Onodera commands the counter and
is ready to make suitable recommendations of local sake to her guests
(some basic conversational Japanese will be needed). She was a
customer herself before taking over the bar from the original owner in
2014. Onodera is well known among sake brewers and it wouldn’t be
out of the ordinary to bump into one paying her a visit.

The food menu, which changes often according to seasonal
availability, is thoughtfully designed to suit sake. You'll find sashimi and
other fresh seafood along with Miyaji pork from the Shonan area. The
menu doesn't list prices-dining here requires some trust-but we left
fully satisfied having paid about ¥6000 a person for food and multiple
glasses of sake. Onodera will gladly suggest pairing options for you, but
experimenting on your own is surely not discouraged.

Inset water basins in the bar counter allow patrons seated there to
personally warm their sake if they choose. You'll get a small vessel and
a thermometer to heat your sake to your desired temperature. A bar
counter and a couple small tables occupy the first floor and an upstairs
room can be reserved for groups. Single customers are common and

Onodera will chat if time allows.




NOVEMBER 2021

TGIF

KICKOFF

Join Tartscafe as we celebrate a return to TGIF (Thank God It’s
Friday) and TGIS (Thank God It’'s Saturday) early evening events
starting November 2021. In addition, 7artscafe teams up with local
wine specialty shop Daniel’s Wine Shop bringing you a wide selection
of unique Romanian and Eastern European wines and craft brewed
Yokohama Beer.

FRIDAY
CLASSIC MOVIE NIGHT

17:00 — 20:00
Films begin at 17:30
“It Happened One Night” (1934)
“Citizen Kane” (1941)
“Casablanca” (1942)
“The Big Sleep” (1946)

NOVEMBER 2021

Tartscafe Tl3.2021F118 KD . TGIF (Thank God It’s Friday) &
TGIS (Thank God It’s Saturday) D 7—U—AT=> 71 R =B
93,71 EFEDaniel’s Wine Shop &EHEL. )L —Y = 7XHED
BLWI1 U RRE—ILD IS T7RE—ILDiRET S,

SATURDAY

JAZZNIGHT

17:00 — 20:00

YUUJI MITSUTA, PIANO
2 shows at 17:30 and 18:30

TGIF/TGISSET ____

Grilled Havarti Cheese, Apple and Thyme Bruschetta,
Mozzarella Cheese Nachos, Glazed Honey Mixed Nuts
+ 1 drink (Selected Wine, Beer and Cocktails)

1,000 YEN

CRAFT BREWED

YOKOHAMA
BEER

www.yokohamabeer.com

www.danielswine.shop
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Over 100 varieties
of American craft beer
in bottles and cans
for drink-in or take-out

Home delivery available!

Antennatvmenica

Nagano Trading's

@ Dark Room International [D-2]
@ Antenna America [D-3]
© The Warehouse By Tomei Wines [)-3]
O Sagan [E-6]
© Toraya [D-3]
OVYIEA[C-2]
@ Nakamaru Dental Clinic [E-6]
© Café Elliott Avenue [D-7]
© Bashamichi Taproom [D-4]
@ Ishikawacho Green [E-6]
@® Bashamichi Green [C-3]
® 045 Yokohama Canvas Bag [C-4]
® Yokohama Brewery [D-3]
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Masaki
Izumi

Yokohama native Masaki Izumi is the Deputy Director of Yokohama

International Education Academy (YIEA)

What have been some of your school's challenges during the
pandemic?

The most difficult part was deciding how to ensure the safety of students
and teachers. The students who come from abroad to study have a
limited amount of time, so we couldn’t afford to stop classes. When the
pandemic worsened, we held classes online. Once face-to-face classes
could be held again, we required masks and face shields to be worn, did
constant disinfecting, and took other measures to prevent the spread of
the virus. Making the right decision was always difficult.

Remote learning/teaching (via Skype, Zoom, etc) became the
norm for much of the time during the pandemic. When it comes
to learning or teaching a language, what are the disadvantages of
this? Why is teaching and learning in a classroom better?

There are things you can do and things you can't do with online learning.
This is not limited to language learning. There is a harmful effect that
inevitably occurs when communication continues to be unnatural, as
in the phenomenon known as "ZOOM fatigue". Language is the main
tool of communication, but it is accompanied by facial expressions and
gestures. It is normal for students to learn these things from interaction
with their teachers, but with online learning, this is largely missing. There
isalso alack of communication between students, which limits what they
can learn from each other. For example, even if | teach conversation in the
same manner, the graduates from last March feel that their conversation
skills are not good enough when we meet in person. Even if the content
of their learning is the same, what they acquire is different because they
have had so little natural face-to-face conversation. Face-to-face lessons
in a classroom are still important for language learning. As an indication
of this, many universities have returned to face-to-face classes partially,

prioritizing lab work and foreign language classes.
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Have there been any good things to emerge for YIEA during the
pandemic? For example, have you had more time to develop anew
curriculum?

We revamped our curriculum right before the pandemic, and we have
just begun to heavily incorporate collaborative learning techniques.
Collaborative learning is a method that focuses on creating an
environment where students can learn from each other. It requires a lot
of ingenuity to take that online. | believe that both teachers and students
were able to develop skills to respond to change quickly and flexibly, as
they were forced to share ideas during this pandemic.

Shifting away from these pandemic-related questions... We're
naturally seeing a lot more machine-generated translations these
days. Why is it still valuable for people to learn languages and
practice things like translating, even if computers catch up and
provide serviceable language skills?

Language is not something that can simply be interpreted or translated.
There is a history and culture that comes with the language. | often see
things on the Internet and in video streaming that seem to have been
automatically translated, but in many cases, what you really want to say
is not conveyed. Very few people study Japanese simply because they
like it. It is common for people to study the language because they are
intrigued by the culture, old or modern. | believe that people who want to
understand a certain cultural climate and broaden their horizons actively
study foreign languages.

As somebody who is bilingual, what aspects of the Japanese
language do you find beautiful or interesting?

The Japanese language is gentle in its expressions. | like the fact that it is
not direct, but | think this is something that people from societies where
direct expressions are the norm find irritating. However, in situations
where ambiguity remains in the language, people pay more attention to
the other person in order to read the true meaning. This attentiveness is
also a part of Japanese social culture. The other is the more fun side of the
Japanese language. There are many onomatopoeia and mimetic words
that are not only useful but also fun. Words like "gorogoro", "korokoro",
and "momimomi" are expressions that are not directly understood when
translated into foreign languages.

Through teaching at YIEA, is there anything you have rediscovered
thatis important?

| think | had several opportunities to reaffirm that life is about
opportunities and encounters. A language school is a stepping stone
where students stay for one or two years. Most of the time, their real goal
is not here. But where they end up next can be changed by a word from a
teacher or a friend they meet here. One word of advice can greatly affect
a person's life, so | think we need to consider whether or not we should
utter that word. At the same time, we shouldn't be too lazy to say it.

For more info visit www.yokohamaseasider.com 11



My Big Sister

Text & photos by Moemi Abe
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When | was nineteen years old, my sister, four years my elder, left
Japan. That was thirteen years ago. As for her reason, she told me, "I
need to find my own way of life."

When | went to Narita Airport to see her off, | was moved to tears
as | watched her leave alone, lugging a huge pack on her back. She
had decided to live a free lifestyle and try new things on her own. She
ended up starting a family in Argentina, on the opposite side of the
planet from Japan. She got through the worst of the COVID-19 pan-
demic through her own willpower and deep determination.

The other day, she informed me that she had found a nice house
deep in the mountains of Kyushu. She is considering moving back to
Japan with her family. But the place is deep in the mountains and it
isn’t easy to get to from my home in Yokohama.

| said to her, “As long as you return, | don't care where it is! | just
want to be able to visit you without needing a passport. Anywhere in
the mountains of Japan is better than traveling 46 hours to see you!”

Thirteen years ago | felt that my sister was gone and | would rarely
getto see her. Butif I’'m able to see her at least once a year, | don’t care
where in Japan she is, regardless of how difficult it may be to reach.
Come back soon, sis!

“Moemi Abe is a professionally trained photographer who has worked at DRI the en-
tirety of her twelve-year career.
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Tel/Fax : 045-261-7654

www.thedarkroom-int.com
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YOKOHAMA INTERNATIONAL EDUCATION ACADEMY
JAFANESE LANGUAGE INSTITUTE

Learne Oapacese
coe Yoleoliacnal

43 Miyazakicho, Nishiku, Yokohama 220-0031
TEL 045-250-3656 FAX 045-250-3657
EMAIL admissions@yiea.com

www.yiea.com

For Information & Reservations Call

AT 045-663-3070
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Friendly local bar with
rotating seasonal selections
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japanbeertimes.com

craft beer, fine food & great people

1-9 Hanasaki-cho, Naka-ku 6pm~3am
045-261-8308 Every-blesséd-day
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By Yosuke Katsuchi (Green owner)

3% Content for Green Pages is sponsored by Charcoal Grill Green

400g(RF1R)
1/218 (KL¥ID)
3 (@EE-TRSR)

lamb shoulder (sliced)

onion (cut into wedges)

green peppers (seeded and sliced)
clove of garlic

bourbon

salad oil

salt and pepper ..

... to taste
... to taste

Spice mix
cumin powder
chili powder
paprika powde

FIINTE— ..
INTVHINT S —

JUTPYEA—NTE
FLA ..

BEoftiTA

coriander powde
oregano.

For garnish

coriander

avocado (seeded, peeled, & sliced)
sour cream...

lime (cut into wedges

corn tortillas

a ZFLYRRIZTSANVERD S SRV ANED
EFHITLREMRN SR, BICER . E—IZ MR 3.

g PICBS @AM ETRID LLABD LIS, SYTRRIAR%E i
MREDZELAED S DB, /N— ‘J'\/%HDX.TJIJ ILERIE 9 When meat is browned and the vegetables are soft, add spice

0 Heat a skillet or frying pan, add salad oil and garlic. When
aroma is evident, add lamb and sauté. Add onions and pep-
pers next.

P T IRAMTIREEZ B, mix and stir-fry until aromatic. Add bourbon and allow the al-
9 LYY F—T I T WS BEE 0 F - E< B D1 : cohol to evaporate. Season with salt and pepper to taste.
TEMEEBFATOE T EBEDHI-MNLTA—VICBEWNT 0 Remove skillet from heat and place it on a potholder on the
BR3! table. Top with your choice of garnish and wrap in a warmed
tortilla.
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