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Join us for
Mommy & Me  Preschool Prep
(45min-1hr program, 0-6 yrs) (3hr program, 1.5-2.5 yrs)
Preschool After School
(5hr program, 2-6 yrs) (3hr program, 3-9 yrs)

Call us at 03-5449-2311 or email us at
info@gymbointernationalschool.jp for details.
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English Speaking Attorney
In Kawasaki City

(next to Tokyo 8 Yokohama)

Legal service in English
on cases related to Japan
Kei Sumikawa (Artorney at Law)
web@smkw.biz https://sumikawa.net/

TEL: 044-276-8773
Member of the Kanagawa Bar Association
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ENGLISH-SPEAKING TAX ACCOUNTANT

SHIMIZU

A X & ACCOUNTLNT

Tax Consultation, Preparation & Refunds
Bookkeeping * National Tax Agency Representation

J.\P\.\I{SI{ AND INTERNATIONAL RESIDENTS WELCOME

KAZUTOMO SHIMIZU

kazutomo.shimizu@jasper.dri.ne.jp
http://www.shimizutaxattorney.com/

‘041 365-1938
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Global Education

Z, From 3 years old

2F, 6-75 Otamachi
Naka-ku,Yokohama

045-222-6467

cgk.ac/englis h@

Bilingual Preschool

CosmoGlobalKids

Expert care from a friendly,
internationally trained,
English-speaking
dentist

Naka-ku, Ishikawa-cho 1-13-5
Mamebun Bldg 3F (above HAC)
045-664-4618

www.nakamaru-dental.jp
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Produced by
U. 5. M. Corporation

Bankokubashi SOK0#104, 4-24 Kaigandoari
Naka-ku YOKOHAMA 231-0002

Made in Nippon
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Rich elegant marron cakes inspired
by ships sailing the waters

of Yokohama Harbour.
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What can we say to make you feel better right now? Maybe

you're feeling disappointment at cancelled travel plans or events.
Maybe you’re feeling more extreme emotions like anger because
of lost work, or fear of the unknown. We’re not psychologists so

we don’t know for sure... but we’ve stayed positive in this intro
column the last 11 years. Is that the key? Positivity has a way of
generating more positivity. Goodwill, which is positivity in action,
yields happiness in yourself and others. Please support local
businesses. Check on neighbors. Show appreciation. To that
end-thank you for reading us! (p.s. We’d really appreciate your
letting others know we’re available as a free download)
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Sponsors may have different operating hours than advertised or
may be temporarily closed. Call or check their social media prior
to visiting.

Visit us on the web at

www.yokohamaseasider.com
For advertisment and other inquiries email:
LEBEPZOMOEEVWEDLE:!

info@yokohamaseasider.com

Follow us on Facebook, Twitter & Instagram

o www.facebook.com/SeasiderMagazine

o @YokohamaSsdr
@yokohamaseasider
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hkawa Tetsuo is the 6th member of his family to hold

the title of president of Ohkawa Printing Company.

This Yokohama-based company has been printing

the Yokohama Seasider for about ten years, and
also works with many other Yokohama businesses. Mr. Ohkawa
recently spoke with our founder, Ry Beville, about the importance
and future of print media.

Both were aware of the irony (and unfortunate nature) of this inter-
view appearing in the first fully digital edition of the Seasider, due
to the Coronavirus. At the same time, it seemed more important
than ever to discuss these issues.

Why do you think paper and printed matter is important?

The first is that you can hand it to someone. For example, when
you want to explain something on the spot, you can say, “Look
here”, and just give it to them-that’s one important point. Another is
when there’s a release of new products—some data has emerged
showing that printed promotional material (catalogs, flyers, etc)
produce better sales than websites. Businesses that understand
this aren’t going to abandon paper. In addition to their website,
they’ll have printed matter, and that'll include beautiful pictures
they want people to gaze at. They'll distribute things that appeal
to human emotion. When you’re considering paper or digital, it's
not a matter of which is better; each has its merits and demerits.

One of the merits of digital technology and computers is that they
allow for fast search. One of the demerits, as we learned during
the Eastern Japan Great Earthquake (March 11th, 2011), was that
when the tsunami came, they were useless. If you've got no elec-
tricity, you’ve got no device. Paper, on the other hand, lacks in that
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searching for information is painfully slow. It’s also inconvenient
in that it's heavy if you're going to be walking around with it. As
for other merits, beyond being able to simply give it to someone,
paper makes for a good map because you can spread it out and
give it a quick look, and during events, paper is good for venue
guide maps—who wants to look at a phone for that? A third point
is sense of touch. So there’s something called banana paper. It's
not made completely of banana tree fiber, but when you look at
it closely, you can see all the fibers. There’s a story in there of its
own production. That’s another difference.

| have an interesting anecdote about this. My company is old, as
you know. So on the website of an antiquarian bookstore, | saw
an old book, published around 1890 and had to buy it. There was
a guy named Katsu Kaishu active during that period of modern-
ization who penned the title. Once | got that book in my hand, |
was surprised that it was over 100 years old-it was so sturdily
produced. | thought, ‘Wow, here’s something that you still want for
yourself after 100 years.” But take my iPhone—in 100 years from
now, who’s going to want it? Anybody? These things change so
fast. But books—if they’re designed well and have good binding,
they’ll keep. | think maybe the only people that would want to snap
up an iPhone 100 years for now are collectors or producers.

It’s interesting what you say about touch. I've read there may
be a relationship between being able to physically touch
books and memory. Also, recent research has shown that
young people prefer print books over digital ones for topics
they care deeply about.

Definitely so, and | think there are a number of books out about
that, but there’s also talk that the human mind just can’t keep up
with scrolling. In other words, | think your memory never fixes on
anything.

Another important point is the relationship between print and
democracy. In authoritarian countries, the government can
more easily control the flow of digital information. But with
printed matter, you can distribute it by hand, as you say. And
this is why newspapers are so important, too. If newspapers
disappear, all information moves to the internet, and there
will be a limited number of companies that can control its
flow.

That brings to mind that fact that as people who produce printed
matter, what we pick up on is the difference between print and
websites. If you make a mistake on a website, somebody might
say, ‘Fix this’, and you can just do it. Once you print something
on paper, you can do a reprint, for sure, but until now, you'd have
to collect the misprinted information or print a retraction. Maybe
because of that, and in the context of printed media’s relationship
with democracy, fake news can be so easily spread.on the inter-
net. Since paper remains as a testament, it carries more responsi-
bility, doesn't it? This is certainly true of Japan, too, but in the past,
like in the Meiji era, for example, printed matter always included

For more info visit www.yokohamaseasider.com 5
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the name of the publisher (the head of the company). My grandfa-
ther’s name was printed in books. But now, nobody really knows
who puts out misinformation. When you think about that, paper is
actually a medium to which more responsibility is attached.

Speaking of your grandfather, when did you become presi-
dent?

It was about 15 years ago.

At that time, you certainly had laptops and the internet. When
you took over the company, what aspects of it did you realize
you had to change in this digital age?

The change actually started happening before that, starting
around the mid-1990s, and that of course involved understand-
ing what paper’s merits were, and thinking about how we had to
adapt. One thing we thought about was that our reason for being,
our purpose, basically, was encapsulated by the phrase “social
printing company”. It would have been about 2004, and the ques-
tion was: what does a socially-conscious printing company do? It
uses print or it does its corporate work to solve issues in society.
With this company purpose established, we redefined ourselves
and reformed the company. For example, you and | did work when
APEC was held in Yokohama, didn’t we?—making pictograms ex-
plaining food ingredients. We made menus that featured emojis
for those who, for example, can’t eat pork for religious reasons.
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Doing work like that helped us recast ourselves as a social print-
ing company.

When | started my company over 10 years ago, people were
saying that print was going to disappear. It was the rise of
e-books and e-readers. But that hasn’t happened. Sales of
ebooks and readers have flattened and people are still buy-
ing books. Still, what does the future hold for print?

What people are talking about these days is how children born in
this digital age are just handed smartphones by their parents and
pushed along in baby carts as they look at them. Did you do that,
Ry? (laughter)

Actually, | read research saying that if you put phones away
and talk to your child it greatly stimulates their brain, so |
never did it!

Yes, but there are definitely more and more children like what |
describe, and the use of tablets in the classroom is increasing as
well so | think the use of ebooks is perhaps going to grow. Con-
versely, | think paper will thus decrease. | enjoy playing electric
guitar, though, and find digital guitars completely boring. There are
instruments that play ‘real’ sounds, and on the other hand, digital
ones, like a computer where you can ‘play’ guitar. There are some
who are fine with that. And in the same way, there will be some
who choose ebooks and others that choose paper. So paper will
decrease, but it won't disappear.

Also, about a month or so ago, NHK ran a news report saying
that company manuals at Japanese corporations have enjoyed a
spike in popularity. It’'s tied to something like 30% of young Japa-
nese employees quitting within three years of joining a company.
Years ago, there was this concept called the “spirit of dedication
to your company”. There was a lot of emphasis on how much you
loved your company. The competition went global and “global
standards” was a phrase bandied about. Work has nothing to do
with loving your company; it’s all about how much an individual
can make in one’s own sphere of responsibility. The trend was, ‘If
you’re making money what does it matter?’, and that mood spread
around Japan. So after global standards took over, printed matter
got axed. People said, ‘We don’t need this printed crap, we have
email now, we've got the internet.” What vanished, then, were
company manuals and newsletters. So what kind of company
manuals are being created now?

According to that news report, this one company was producing
one that looked like a weekly magazine or journal. For example, if
you make some kind of mechanical parts, you’d have a picture of
a Harley Davidson motorcycle that used those parts and an em-
ployee perched upon it for the cover, and then you’d have some
employee actually interview the president, and you’d run pictures
of that interview just like you would in a real magazine. Japanese
corporations are worried about that retention rate | mentioned and
don’t want employees to quit, so they make these company mag-
azines to foster a sense of company spirit. Or they make them for
some job hunter who is interested in the company and who they
want to join. This goes back to what | said earlier about being able
to hand over printed material. Of course graduates-to-be are go-
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ing to check out the company on the internet, but if that candidate
directly requests more information from the company, it definitely
prefers to send something like a printed pamphlet directly to the
person’s house. So the reasons why company profiles and manu-
als are seeing such a renaissance is quite interesting.

You set your goals to become a social printing company in
the mid-2000s. | believe that also included a goal of becom-
ing a zero-carbon company. Can you talk about that?

In Japan, at least, the printing industry began tackling environ-
mental issues more seriously around the latter half of the 1990s,
and that involved progress with materials like recycled paper and
soy ink. However, progress there has its limits. Paper is a natu-
ral resource and if you continue using it, it will disappear. With
ink, even if you shift to natural ingredients, there is but so far you
can go with it. So in the case of paper, the industry developed a
certification program for sustainably sourced material-the Forest
Stewardship Council (FSC)—and there’s been some progress on
that front. Back in the late 1990s, ink was still being made with pe-
troleum products, but now there is petroleum-free ink. These are
all great, but as you know, if you look at the Paris Accord, or even
scholarly data, for that matter, if we don’t do more, life on earth will
become unsustainable.

More recently, we've seen a spate of weather disasters, and we
thought about what we could do as a company to combat this. We
considered what actions we could take that would benefit other
companies and society and realized going zero-carbon might be
the answer. To describe what we did in real terms, right now of the
100% renewable energy that we use, 20% of it comes from solar
panels, and the other 80% comes from private power generation.
There’s a township in Aomori prefecture also called Yokohama
and we purchase wind-powered electricity from them, resulting in
100% renewable energy.

Switching topics now at the end, you’re also in a rock band.
What’s the relationship between music and printing in your
life?

If you look at our website, | think you’ll understand, but our com-
pany embraces ‘blues creeds’. There are 13 famous sayings from
this traditionally black musical genre that align with our company’s
ideals. Our site features the words of artists like Jimi Hendrix, BB
King, Duane Allman, Miles Davis, and Stevie Ray Vaughn. One
phrase is from the Chicago Blues bassist Willie Dixon, who said,
‘The Blues is the roots, everything else is the fruits.” In our com-
pany, we altered the words, replacing ‘blues’ with ‘printing’ to de-
scribe what we do. So you get, ‘Printing is the roots’ instead. If the
roots rot, so too does the fruit. In other words, if you don’t know
exactly what you're doing with the roots, you're going to create
something that's an absolute mess, aren’t you? This explains how
music and work overlap so well in the company.

Thank you.
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If you’re spending more time at home and thirsty for some artisanal

beverages, here are a few of our friends and sponsors with online retail
operations. Ship some sips of relaxation right to your home.

&

18Z2%IE Monkey Magic Teahouse (gokuchasou.co.jp)
FREERT—, WP RS KBEE—EKRUWHRERD RO D BIE,

R JERBIRERIENAY AV 3y T DB ZBDT,
BORBEOAVIFILT LY REREZ W ODE UL THTRUL,
Serving the best Chinese tea in Chinatown (and perhaps all of

Yokohama), the beautiful Monkey Magic Teahouse is closed, but
still operating its online store. Definitely try some of its in-house blends.

[B3E(F¥F 31—k —) Nagi Coffee (nagicoffee.theshop.jp)
FEIA—E—DFERFFILYRIDEEDAYZI vy avThs
BATEZEMNY—XF T TEEEERI—E—FP,
O—bE—ICANTHEERBKRUW\FIVREEIRTEH,

Nagi Coffee’s signature brew Nagi Blend is available through the
shop’s online store. You'll also find a variety of coffee beans for rea-
sonable prices, as well as honey to drizzle into your cup of joe.

#iEE—JLYokohama Beer (yokohamabeer.shop)
(bairdbeer.com) BROMEEZOFELMIC LTI —<. EEEEIAICAIENS

HRERSBBQEY T T NE—ILDIERT—R - BEESY YT IL—Lld 20EREMZ %, COIFEHITBIRY  MERIR L. EBERNBAT
DR E RS EM B REEFE WS ENAER LTI RT—R EDEINCH ST ZDELIFRAYDRHEEZ TV TV I AT AILT,
DEEFNH B EFENEHSNTWVRWDE 2HERPTEINZNT— INHEDEHMITH V-T2,
ROE—VBR#Y 2T (AR KBS MEOINSBATES, Yokohama’s eponymous brewery, which has called Bashamichi
home for 20+ years, has launched a new online retail store
featuring their standard varieties. Many are German-inspired

classics that are great for the warmer weather.

Our readers surely know the barbecue and craft beer restaurant
Baird Bashamichi Taproom, but may not know that the brewery for
Baird Beer is in the beautiful Shuzenii area of Shizuoka. Their world-
class beer is available from their bilingual website.

rX174 > X Tomei Wines (tomeiwines.com)
FBERAVTAIN=T T2 DA VR—5 =T REICDIDIEANBHTT
DABRUELSICEE DT TPRBWT A RT 1 VT IL— LR D At A
VIV Y3y T TIIFINER TIRTINZZEH LB EDT,
BASENELESSNSTTZAA-LTHIS,

An importer of fine California wines with a tasting room that has
long been a magnet for international and local residents alike,
Tomei’s has an online shop that often offers specials.
Follow their social media for alerts.

P> TF A7 Antenna America (antenna-america.com)
INNLY 3V TR TART AV TN —LELTARZBIT 7V TFTAUA
(3 EETIEERCEESHI O 2 ErICERHER D RERMEETAUD

DY ZT7NE=IVERTKRA VIR—5—TH2FH/ N—T1 VT,

REDREZZA VY7 EBIRTOEAEIRE,

This popular bottle shop and tasting room, with Yokohama loca-
tions in Yokohama Station and Yoshidamachi, is operated by
Nagano Trading, Japan's largest importer of American craft beer.
The selection is amazing and available for shipping.

For more info visit www.yokohamaseasider.com 9
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%A&H SAKE BAR

18 Yamashita-cho, Naka-ku
o . 045-664-5757
www.elliott.jp 11:00-19:00 (closed Mon)

For Information & Reservations Call

045-663-3070

Hours

il 17:00 © 23:30 X
— 2% JPLT level 1-5 preparation

Closed
Mondays
HiEH

Lesson fee starting from

MAP

YOKOHAMA INTERNATIONAL EDUCATION ACADEMY
JAPANESE LANGUAGE INSTITUTE

Learne ﬁaﬁmeée
cowe Yotloatiana!

RRERAEEREINIIONF

43 Miyazakicho, Nishiku, Yokohama 220-0031
TEL 045-250-3656 FAX 045-250-3657
EMAIL admissions@yiea.com

www.yiea.com
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Iwai Sesame O1l Co.

R IXFEAET2-1-26
Kanagawa-ku
Hashimoto-cho 2-1-26

Tel: 045-441-2033

For orders by phone:
0120-38-9966

(Weekdays 10:00~17:00)
Web: iwainogomaabura.co.jp
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ith many people spending
much more time dining
at home these days, we

suspect our readers have been
experimenting in the kitchen. For
aspiring chefs out there, a full arsenal
of spices and seasonings makes all
the difference. Yokohama’s own Iwai
Sesame Oil Company produces a
range of high quality sesame oils,
pastes and other flavorings that should
keep you busy conjuring up new
recipes.

Iwai was founded in 1857 in Sakura
City, Chiba, but relocated to Yokohama

in 1893 due to the city’s strong
commerce. To this day, the company
still employs its traditional methods
of production, meticulously roasting
the sesame seeds in a rotary kiln and
carefully pressing them to extract the
best of the oil. It uses no additives,
so it’s not only delicious, but healthy,
too. The pure sesame oil is perfect for
pan-frying as well as cooking tempura
or simply using as a dressing. The red
chili-infused sesame oil (called ra-yu)
is commonly used in tantanmen (a
spicy ramen) or with gyoza, but feel
free to get creative. Add a few drops to

13 For more info visit www.yokohamaseasider.com

spice up Western dishes like omelets,
jambalaya, pizza or charcoal-grilled
chicken. The uses are endless and
once you start using it, you may find
your dishes lacking without it.

lwai’s products are sold at
any Yokohama Goods shop
(yokohama001goods.org), but you can
also order from home using its online
shop. Iwai’s website additionally has
recommendations for using the oils
if you need a little creative push. The
packaged bottles are light and easy
to pack. They make good gifts for any
food-loving friends or family.
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NAEBE (KIE)

Kawamotoya Shoten (Main Store)
X (REEARET6-146

Naka-ku Isezaki-cho 6-146

TEL: 045-261-7652

kawamotoya.com

Coffee fanatics laud that first drop of their beloved beverage
as the best. The other day | was doing a shoot for a local tea
shop named Kawamotoya, and learned that for green tea
drinkers it was quite the opposite.

“That last drop is the best drop,” the shop owner assured
me. I'll never forget the sip | had of his tea.

The nature of my job allows me to try delicious foods and
drinks from all over the world. Having been born and raised in
Japan, little did | expect green tea—something that has been
familiar to me my entire life—to have such an impact on me. |
was shocked that it took me this long to recognize its true depth
and flavor.

At a later date after the shoot, | accompanied Kawamotoya’s
owner on a tour of the operation from the tea fields to the
wholesaler’s facility. | appreciated that | was given the
opportunity to try an array of “last drop” tastings. | know my
preferences for coffee, so | select and grind the beans, and
brew drip coffee myself. But now my interest in doing something
similar with tea was piqued. On my way home that day, |
stopped by Kawamotoya in Isezaki-cho and splurged on green
tea for the first time in my life.



Tel/Fax : 045-261-7654

DARK ROOM ‘ Nk, Hanassk-cho 1412

INTERNATIONAL

www.thedarkroom-int.com
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045-264-4961
5-63-1, SUMIYOSHI-CHO, YOKOHAMA-SHI, KANAGAWA-KEN
MON-FRI: 17:00 TO MIDNIGHT
) SAT, SUN & JAPANESE HOLIDAYS: NOON TO MIDNIGHT

'] **LAST ORDER: FOOD 22:30/DRINK 23:30 DAILY

i/ Homepage: www.bairdbeer.com

E-Mail: bashamichi-tap@bairdbeer.com n rﬁ] @
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